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Evaluation of vTweet

Focus on User Experience;

 
everything else will fall into place
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vTweet

This is a deep dive on one of the micro sites within the vCommons portal. For an overview of what 
vCommons is and what it was trying to accomplish, please see the vCommons Heuristic Evaluation.



3Confidential and proprietary material for authorized Verizon personnel only. Use, disclosure or distribution of this material is not permitted to any unauthorized persons or third parties except by written agreement.

vTweet

 

Home Feeds page

Tabs are very flat and I can’t read the text to 
attach file.

Everything on this page is essentially drab 
and flat.

The main menu for vTweet does have an 
associated menu, but it’s not done very well. 
Difficult to read and select. 

Essentially, vTweet has the same problems 
as vTube and vPreso, as well as a few extra 
due to design.

Consistency is lost across the board except 
for the headers. The headers for all 
vCommons’ areas are done very well with 
good color choices and iconography. They 
require very little cleanup.

Lots of white space due to 
poor layout choices. The 
link structure of the page is 
a bit strange too.

Why is something called Quick Links 
hidden away on the page? Similarly, 
though not shown in this screen 
capture, Getting Started is below 
Quick links. 

Repeating textual or visual queues in 
a focus area creates confusion (e.g., 
Quick tasks are part of the vTweet 
Settings area. Why have them in two 
places). Make vTweet settings more 
engaging and focus oriented. 
Another example is posting a giant 
quesion mark next to a tweet that's a 
question in a conversation. That 
necessity warrants a look at why the 
original information did not create a 
good cognitive queue on its own. I 
would guess that the area of the 
original text and iconography was 
too busy or overwhelming (refer to 
the first point).

Search layout and 
functionality is different 
from vTube and vPreso

I’m not sure what  “Shrink URLs” even 
means.

We should consolidate the separate Home 
Feeds and Other Feeds page as a single 
Home page.
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Other Feeds page

Iconography and archetypes are two core 
elements of UX focus, but unnecessary 
iconography creates confusion (e.g. There 
is currently a reply button that gets lost in 
the mix due to its color and lack of 
necessity for an actual button. The arrow 
button really doesn't indicate what is going 
to happen, so I lose confidence and my 
anxiety level is increased. When I do mouse 
over I find that I can "Like" - whatever that 
is, or reply privately. Why aren't reply and 
reply privately grouped together? Why is 
Reply Privately grouped with Like? The two 
aren't associated.).

People come, initially, to read or vTweet. 
Too many other choices or elements that 
take focus away from those two goals cuts 
down on vTweet task productivity and slows 
down return to the work of the day.

Lots of white space due to 
poor layout choices. The 
link structure of the page is 
a bit strange too. We need 
to think about menu 
grouping for seamless 
workflow scenarios.
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Groups Landing page

Poor layout and unnecessary placement of 
navigation (too late in the flow).

Menu  color changes from grey to white 
background  between mous-eover from 
another page and landing on the selected 
page.

Clicking Groups or Find a Group from the 
menu takes you to the same page.

No need for this type of redundancy. Poor 
cues.

If I join 75 groups, where does this list end?

Starkly apparent  display and functionality 
problems not addressed
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People Landing page

See the next slide for an analysis of where 
this link takes us.

Menu  color changes from grey to white 
background  between mous-eover from 
another page and landing on the selected 
page.  Another theme for bad User 
Experience , that also exists on other pages, 
is  menu, menu, menu. See how People Who 
Follow Me wraps? We need to catch this low 
hanging fruit early on so this is never seen 
by the user audience.

Clicking People or Find a Person from the 
menu takes you to the same page.

No need for this type of redundancy. Poor 
cues.
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vTweet

 

Suggestions Landing page

A page devoted to 
suggestions is 
unnecessary. Make it 
like Linked in, and then 
if they want to see 
more , provide a page.

Additionally, I’m not 
sure the Import from 
Address Book has any 
context here; it was 
sort of a “found” item 
when I selected 
Suggestions from the 
People main menu. 
Address book would 
be good for selecting 
People to vTeet to, so I 
have included that in 
the  Share with: Person 
screen.
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vTweet

 

Address Book Landing page

A page devoted to 
Address Book is 
unnecessary. We 
should  minimize or 
make this modular and 
accessible in a 
contextual way.

It was sort of a “found” 
item when I selected 
Suggestions from the 
People main menu. 
Address book would 
be good for selecting 
People to vTeet to, so I 
have included that in 
the  Share with: Person 
screen.
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People Landing page

Back on the People landing page, let’s see 
the next slide for an analysis of where 
clicking the Invite More Users button takes 
us.

What’s not applicable?
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vTweet

 

People Landing page

Lots of separation here. Lots of 
unnecessary space taken by the slide out 
window.

Primary focus lost for secondary contextual 
information.
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