
First Stage Mockups 
 
The following series of mockups presents a cognitive flow scenario for the redesign of 
vCommons vTweet section based on the Heuristic Evaluations and user survey replies. 
 
The work here presents a more intuitive view with prominent information and subdued 
containers. The layout of information is more in line with necessary layout gathered from 
users through the survey, which is also posted in the vCommons sample section on 
OakenDoor.com, and initial user testing after review findings. 
 
Flow focus is on the home page and menu as well as an alternate view of the mega-menu 
by selecting Groups. 
 
Problems solved included: 
 

 Better Information Architecture of information layout, including the introduction 
of a mega-menu concept. 

 Leveraging the Twitter archetype 
 Leveraging the LinkedIn archetype 
 Removal of redundancy 
 Better finability 



Home- Everyone radio button selected from “Share with:” 

 



Home- Mouse-over Following Link 

 



Home – Person radio button selected from “Share with:” 

 



Home – Click Address Book to access and import Outlook contacts 

 



Home – Group radio button selected from “Share with:” 

 



Home- Colleague moused over from “Collegues you may want to follow” 

 



Home – Groups menu moused over (presents new mega-menu construct) 

 



Home- People menu moused over (another view of mega-menu construct) 
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